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Q3 2022 saw fresh-potato supplies go from being the lowest in 
recent times back to a fully supplied situation. Potato suppliers 
often refer to the fresh-potato supply chain as the fresh-potato 
pipeline. It’s hard to imagine a better metaphor than a pipeline to 
describe the flow of fresh potatoes from farm to consumer. This 
pipeline begins on the farm where ample supplies either exist or 
not. From the farm potatoes travel to a packing facility where they 
are washed, graded, and packaged. All packing facilities have cold 
rooms wherein packaged potatoes are stored until shipment. 
Potatoes are then shipped to market in either refrigerated trucks or 
rail cars. Once within the market, retailers inventory potatoes’ 
many package sizes in warehouses or cold rooms usually attached 
to the grocery store itself. From the grocery store’s cold room, 
potatoes move to the vegetable section where consumers can 
select among various varieties and package sizes. Once the 
consumer selects and purchases the desired product, potatoes go 
to the consumer’s proverbial storage-place beneath the kitchen 
sink. Each of these pipeline segments holds a traditional volume of 
potato supplies, and that is not what happened last August. 
 

Throughout August, especially within the Russet category, farmers 
had little or no supplies, packing sheds had low numbers of 
packages on hand, many trucks and rail cars sat idle, grocers shrank 
potato shelf space, and kitchen storages were mostly bare. This is 
not to suggest that there were no potatoes to be purchased at the 
consumer level; traditional shipment levels that would have seen 
1.1-million hundredweights hit the market every week saw only .8-
million hundredweights arrive. Compensating for low Russet 

Russet-Potato Summary 
Q3 2022 saw fresh Russet potato supplies go from record low 
shipments to adequately feeding the market. During the August 
supply drop, on-farm price rose significantly. Because price is a 
result of the supply/demand balance, as demand exceeding supply 
caused price to rise, supply levels returning to normal brought 
about a price correction. That is how free markets work. The good 
news is that while price rose, any cafeteria, consumer, retailer, 
school lunch program, or hospital never went without their favorite 
vegetable. Forecasting into Q4, plan on abundant Russet fresh 
potato supplies any place you go from your grocery store to your 
favorite restaurant.  

Visit UnitedPotatoPartners.com for information on National and Local United Potato Partners and Sponsors 

2022 Q3 Overall Potato Summary 

volumes, Red and Yellow potatoes remained in reasonable supply; 
the country did not run out of fresh potatoes. While total fresh-
potato supplies dropped to the lowest level on record, the week 
leading into Labor Day fixed all that. Because this supply drop was 
foreseen, potato producers nationwide acted swiftly to remedy the 
problem. It was an impressive response. One can see the value of 
accurate forecasting. In fact, it is not unheard of that merely 
predicting a shortfall will keep it from happening in the first place, 
and, if it does happen, mitigate its harmful effects. This is what 
happened in Q3 2022. Kudos to American ingenuity and foresight! 
Fresh potatoes, America’s number one vegetable, threatened by a 
severe weather-related shortfall, came to little or nothing. Food, 
nutritious, economical, delicious potatoes were never further away 
than your local grocery store. The same cannot be said for many 
other grocery items. 
 

Process-potato products such as French fries and dehydrated, as 
with fresh potatoes, likewise experienced drops in inventory levels 
across Q3 and serving sizes in QSRs (Quick Service Restaurants) 
reflected that drop. Cutting serving size an ounce or two (from 5 
ounces to 4 ounces) is all it takes to mask a short supply not to 
mention providing a profit bump. Exports of frozen supplies 
smoothed somewhat in Q3 as clogged Southern California ports 
cleared out due to importers and exporters shifting to alternative 
ports and larger size containers.  

http://www.unitedpotatousa.com/
http://www.unitedpotatopartners.com/
http://www.amvac.com/
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The United Potato Partners program supports offerings of innovative and 

productivity-enhancing products to fresh-potato growers through United 

Potato Growers of America, and to process-potato growers through Potato 

Marketing Association of North America 

UnitedPotatoPartners.com 

http://www.unitedpotatopartners.com/
http://www.unitedpotatousa.com/
http://www.unitedpotatousa.com/
http://www.pmana.org/
http://www.pmana.org/
http://www.unitedpotatopartners.com
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Red-Potato Summary 

Across Q3, Red-potato producers fought to bring strong volumes of 
Red potatoes to market. They did this for two reasons: 1) With 
Russet supplies dwindling, Red potatoes had an opportunity to fill 
that gap, and; 2) Price. With demand exceeding supply, price 
remained strong across Q3. Adding to the Red-potato supply 
situation were lower than normal yields. It is curious in weather 
patterns, some contributing to high yields, some to normal yields, 
and some to lower than average yields, that what is seen on early 
West Coast crop yields seems to translate across the country. 
California began Q2 with below normal yields and by the end of Q3, 
even though harvest had migrated across the country, yields did not 
rise to normal levels. The situation may correct itself in Q4, but don’t 
plan on it. 

At Vive, we are committed to developing products and technologies to increase farm 
efficiency and productivity. We create new ways to use trusted products using our 
targeted Allosperse® Delivery System. Products developed using Allosperse help 
growers do more with less, reduce environmental impact, all while increasing crop 
quality and yields.  

 vivecrop.com 

http://www.vivecrop.com/
http://www.vivecrop.com
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AMVAC provides Yield Enhancement Solutions (YES) for many different crops worldwide. In the potato market, AMVAC 
provides solutions in every step in the process from soil prep through sprout management. Through acquisition, 
licensing, technology development and international expansion, AMVAC will continue to grow their product offering 
and global market presence.  

amvac.com 

Click here to watch the 2022 Q3 
Quarterly Podcast 

http://www.amvac.com
http://www.amvac.com/
https://youtu.be/jiNlBDBMu-M
https://youtu.be/jiNlBDBMu-M


Yellow-Potato Summary 
Yellow-potato supplies increased by an average of 16% during Q3. 
This is a huge increase. While Yellow production has been growing 
by an average of about 9% yearly, to see it jump as it did caused 
eyebrows to raise, and not a little. Again, one must always consider 
the supply/demand/price equation. At the beginning of Q3, 
because Yellow-potato supplies were so large, price came under 
pressure but only momentarily. Because the market was only 
marginally supplied with Russet potatoes during that period, Yellow 
potatoes were a welcome alternative. By the end of Q3, Yellow-
potato supplies had returned to normal shipment levels and price 
stabilized at a solid level.  
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Local United Potato Partners support fresh-potato growers and their 

local cooperatives. Check them out at: 

UnitedPotatoPartners.com 

Local 

http://www.unitedpotatopartners.com
http://www.unitedpotatopartners.com/
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UnitedPotatoUSA.com 
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Photo: Gaylord Rockies Resort 

Wednesday, January 4, 2023 

THE FIRST DAY OF POTATO EXPO 

Aurora, Colorado 
 

Registration and Details: 

PotatoBusinessSummit.com 

http://www.potatobusinesssummit.com/
http://www.potatobusinesssummit.com/
http://www.potatobusinesssummit.com

